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The Rise of Al in Marketing

By now, you've probably noticed that Artificial Intelligence (Al) is reshaping
how businesses market their products and services. Once available only to
large corporations with substantial technology budgets, Al has become
accessible to businesses of every size with the advent of ChatGPT, Gemini,
Grok, Claude, and others. Today, a small business owner can use Al to
conduct research, develop marketing campaigns, write content, analyze
customer feedback, and generate creative ideas in minutes. But should he?

This accessibility has created tremendous opportunities, but with those
opportunities come inherent risks. Al can improve productivity, reduce
repetitive work, and help businesses compete more effectively in crowded
markets. However, like any powerful technology, Al should be viewed as
a tool, not a replacement for strategic thinking, creativity, or authentic
customer relationships. Even though Al has the potential to improve pro-
ductivity, thatisn't always the outcome. When employees spend excessive
time refining prompts or correcting inaccurate Al-generated work, the
promised efficiency gains can quickly disappear, and Al token costs rise.

Strong, growing brands will not be built by artificial intelligence. They will
be built by people who use Al wisely while protecting what makes their
business unique. The purpose of this article is to explain where Al can help
your company’s marketing and show you the areas where you should avoid
overusing it.

Where Al Brings Value

Research and Market Intelligence
One of Al's greatest strengths is processing large amounts of information

rapidly.

Instead of spending hours reading industry reports, competitor websites,
customer reviews, or market research, Al can summarize information,



identify trends, compare competitors, and organize large amounts of data
into actionable insights.

Business owners can ask Al to answer marketing questions such as:
« What are my competitors doing well?
« What concerns appear most often in my customer reviews?
« What marketing trends are emerging in my industry?
« What questions are customers asking before making a purchase?
« Why are certain sales doing well while others are tapering off?

Rather than replacing research, Al accelerates it, allowing business owners
to spend more time making decisions and less time gathering information.

We've seen Al be helpful in diagnosing market changes within an industry.
In places where markets and sales were once strong but are now struggling,
Al research has helped us discover where and why those changes have
happened. From there, it can help us formulate ideas to implement.

When companies bring new products to market, Al can be useful in re-
searching how to position them and where to promote them for the best
exposure and trust-building opportunities.

Overall, we believe Al shines brightest when used for research and infor-
mation processing. We encourage businesses to use Al tools for market
data research and marketing strategy development.

At Craft & Cloud, we use Al heavily in our research and marketing strategy
planning. We would be happy to help guide you through creating and
developing marketing research that impacts how you do your marketing.

Creativity and Idea Kickstarting

Every marketer eventually encounters a blank page, including us.

Al does very well at helping overcome creative roadblocks, but good results
don't just happen. Al responses are usually only as good as your initial
prompts. You need to be specific about what you want Al to look at and
what you want it to return. The more specific and detailed you are in your
prompts, the better the results often are. Sometimes, we even ask one Al
agent to create a detailed prompt that we can feed into another agent.
Using a variety of Al tools can help generate a more complete and creative
response.

By giving Al your basic business data and general details about your ideal
customer profile, it can quickly generate:

« Campaign themes

« Advertising headlines

+ Blog topics

« Email subject lines

« Social media calendars

« Promotional ideas

« Video concepts



« Product names
« Customer personas
« Rough graphic designs

Not every suggestion will be exceptional or even usable. In fact, many
will not be. But Al provides a starting point that allows creative teams to
evaluate, refine, and improve ideas much faster than starting from scratch.

Think of Al as your brainstorming partner, not your creative director. There
are also privacy and copyright laws to consider, but more on that later.

Internally, our teams use Al to help us break through creative or marketing
strategy roadblocks. If you're struggling to know what design or strategy
you need for your marketing, asking Al agents questions can often help
you begin narrowing down your strategy or design direction. Coming to
us with this information or with preliminary design ideas can help reduce
the hours needed to accomplish your goals.

Content Development

Al has become a valuable writing assistant. It can do well in drafting arti-
cles and other content pieces. But don't fall into the trap of simply copying
and pasting the results it gives you. Again, Al's results are often as only as
good as the detailed instructions you give it.

It can help draft:
« Website or brochure copy
« Blog articles
« Email campaigns
« Social media posts
« Product descriptions
« Sales proposals
« Video scripts

It can also improve grammar, simplify language, reorganize paragraphs,
and adjust tone for different audiences.

For many businesses, Al reduces the time required to create marketing
content while allowing employees to focus on strategy and customer
relationships.

But even first drafts can be flawed. The important thing to remember is
that the quality of the first draft often depends on how you create it. Start
by asking the Al agent to research and summarize the topic. Review that
summary and ask it to add key details or side topics it may have missed.
Then ask it to generate an outline of the article and review that. After that,
ask it to create the article. The key is remembering that Al should create
only the draft, not the final version. Every piece of Al-generated material
should be edited and changed with the human touch that only people can
provide.



If you contract us to manage your monthly blog, email, or social media, we
often use Al to help us create outlines and first drafts. Then we personally
edit them to match the theme and goals of the marketing piece.

Marketing Websites with Al

Artificial intelligence has become a valuable tool for website development.
It can generate code, build web pages or complete websites, trouble-
shoot errors, explain unfamiliar programming concepts, and even create
functional prototypes in a fraction of the time traditional development
requires. For experienced developers, Al acts like a highly productive assis-
tant, accelerating routine tasks and reducing development time. Al-coded
tools or widgets should still be carefully evaluated before being deployed
to company-critical systems or systems that handle customer data.

Al is also helpful for website content. It can draft page copy, generate
product descriptions, suggest SEO keywords, organize content, and help
structure information for users and search engines. These capabilities
allow businesses to launch projects more quickly and spend more time
refining their message. Al also allows us to create realistic website and
app concepts during the design and planning stages, helping ensure we
can deliver what you're looking for before investing a lot of time and money
into the project.

Al is also impacting search and SEO. As more users turn to Al and chat-
based search, the way customers find websites is changing. Overall, the
same strategies that work for traditional search also matter for Al search.
Investing in quality content, creating blogs and articles that establish your
website as an authority, and providing answers to people’s questions are
still key ways to build value into your website.

However, Al is not a substitute for good marketing websites and SEO. It
doesn’t fully understand your long-term business goals, brand standards,
security requirements, or customer experience. Al-generated code can
contain bugs, security vulnerabilities, inefficient programming practices, or
compatibility issues. Likewise, Al-generated websites may look appealing
but still fall short in usability, accessibility, search engine optimization, or
conversion performance.

The best results come from combining Al's speed with human expertise.
Use Al to accelerate development, generate ideas, and automate repet-
itive coding tasks—but rely on experienced developers and designers to
ensure your website is secure, scalable, aligned with your brand, and built
to serve your customers for years to come.

At Craft & Cloud, we have seen Al speed up web development and help
us deliver more customized pages faster. In a world with many different
coding languages, Al helps our developers troubleshoot and build solutions
without spending unnecessary timein trial and error. Have a custom project
in mind? Let us know. We'd love to troubleshoot it with you.



Where Al Falls Short

Brand Building Requires Consistency

A successful brand is built through consistency. Although Al can create
impressive graphics, it often struggles to maintain long-term brand
consistency.

Every advertisement, website, brochure, business card, social media post,
and package should reinforce the same visual identity and message.

Common places where we see Al fail include:
« Inconsistent logos
- Fake images
« Changing typography and inconsistent font use
« Differentillustration styles
«Incorrect brand colors
« Varying design quality
» Inconsistent messaging

Without established brand guidelines and human oversight, Al-generated
marketing materials will gradually weaken a company’s identity.

Your customers should recognize your business immediately, not wonder
whether today’s advertisement came from the same company as yester-
day’s, or whether it was just a lazy marketer’s attempt at generating a
quick ad.

How likely are you to purchase food from a restaurant if its menus and food
photos are all Alimages and not photos of the actual food? How quickly are
you willing to buy from a company when all you interact with are computer
voices and bots? How quickly would you trust a fraud-prevention website
if all the photos and interface elements looked fake or Al-generated?
When your Al ads look like every other company’s ads, where does your
uniqueness show up?

Al is beneficial when it is used behind the scenes to enhance and support
what you're doing and build efficiency into those processes, not replace the
authenticity that customers appreciate. At Craft & Cloud, we are adamant
about not sacrificing genuineness just to save a few dollars while alienating
customers.

Print Production Still Requires Professionals

Professional printing involves far more than creating an attractive image.

Commercial print requires:
« Vector artwork
« Proper bleed settings
« CMYK color management
« High-resolution images



« Accurate typography
« Press-ready file preparation

Al-generated artwork is rarely created with commercial print specifica-
tions in mind. Files often require significant refinement before they can
be reproduced consistently on signs, apparel, brochures, vehicle graphics,
packaging, or other printed materials.

Al can generate ideas. Experienced designers prepare artwork for
production.

We are happy when clients bring us Al-generated work as initial ideas
and designs, but to make those ideas useful in the professional world, we
need to upgrade them. Logos need vector versions. Brand assets need
to be defined and prepared for a wide variety of use cases in a way that
is uniform and consistent. Al has a hard time creating all of that without
losing consistency.

Craft & Cloud has the experience to prepare your Al artwork for commer-
cial use. Most times, however, it will require us to recreate the artwork in
our Adobe software.

Human Touch Still Matters
Perhaps the greatest weakness of Al is that it cannot replace genuine

human relationships.

Today'’s Al tools can write personalized emails, generate customer respons-
es, create realistic photographs, clone voices, and even produce convincing
video presentations.

While these technologies are impressive, customers increasingly recognize
when communication feels artificial.

People do business with companies they trust.

Trust is built through authenticity, honesty, experience, and real human
interaction, not well-written marketing copy.

The businesses that stand apart will continue to showcase their real em-
ployees, genuine customer stories, authentic photography, and honest
communication.

Intentional Al use can boost your company’s brand, but it should not
become the manager of it. Craft & Cloud is prepared to help you steward
your brand carefully.

The Legal Responsibilities of
Using Al

As Al becomes more common in advertising, lawmakers are responding
with new regulations designed to protect consumers from deception and



misuse. Many companies are not paying attention to the legal side of Al,
but need to be.

Although Al laws differ from state to state and continue to evolve, several
consistent themes are emerging. Some states, like New York, have specific
legislation requiring that when a human likeness is used in an ad, it must
be prominently disclosed that Al was used to generate it.

At Craft & Cloud, we are not legal counsel for companies and marketing
issues. We recommend that if you have a question in Al in marketing, you
consult your company’s legal counsel for advice. However, the following
general principles should be considered.

Transparency

Businesses should avoid presenting Al-generated people, voices, testimo-
nials, or endorsements as though they are genuine customers if doing so
would mislead consumers.

If Al materially influences what customers see or hear, transparency is
becoming an increasingly important expectation, both ethically and, in
some jurisdictions, legally.

Truthful Advertising

Traditional advertising laws still apply when Al is involved. If you sell
prepared food, you need to show that food. If you show people as a key
part of your marketing, you may need to mention when those people are
Al-generated.

Al-generated content should never exaggerate product performance,
fabricate customer testimonials, invent reviews, or create misleading
demonstrations.

Businesses remain legally responsible for every marketing claim they pub-
lish, regardless of whether it was written by an employee or generated by
Al. This is one of the main reasons all content written for blogs or emails
should be reviewed by a knowledgeable person.

Voice and Likeness
Al now makes it possible to replicate voices, faces, and appearances with
remarkable realism.

Using another person’s likeness, voice, or identity without permission may
violate state right-of-publicity laws, privacy laws, intellectual property
rights, or consumer protection statutes.

Businesses should obtain appropriate permissions before creating or

publishing Al-generated representations of identifiable individuals.
Privacy & Copyrights

Many Al platforms process information in cloud-based environments.

Before uploading customer information, financial records, proprietary
business information, or confidential documents into an Al platform,



businesses should understand how that information is stored, processed,
and protected. If your company works with NDAs that prohibit sharing
certain information, then uploading that information to Al may not be
legally permitted.

Protecting customer privacy remains the responsibility of the business, not
the Al provider.

Large language model (LLM) Al uses content from the Internet as part
of its base for learning and generating content. Any content you upload,
along with copyrighted material on the internet, may influence the content
Al generates for you. This creates copyright concerns when brands and
intellectual property are used by Al systems and the proper owners are
not compensated accordingly.

If you use Al for content creation, you need to review the content to ensure
you are not unknowingly copying another person’s copyrighted material.

As creatives, we are adamantly opposed to the harm caused when Al
systems take from the hardworking creative community without proper
permission or compensation.

Human Accountability

Perhaps the most important legal principle is this:
Al cannot accept legal responsibility.

If Al generates inaccurate information, misleading advertisements,
copyright violations, or defamatory content, the business is generally
responsible for what is ultimately published.

Every significant marketing asset should be reviewed and approved by a
knowledgeable human before it reaches customers.

At Craft & Cloud, it is our goal to help you stay legal with your Al use in
marketing. Ultimately, however, it is your business’s final decision and legal
responsibility for the advertising your company publishes.

Best Practices for Marketing with Al

Businesses should view Al as an assistant that enhances human creativity
rather than replacing it.

Use Al to:
« Research competitors and market trends
« Brainstorm marketing ideas
« Draft articles and social media posts
« Improve grammar and readability
« Organize customer feedback
« Summarize reports and research
« Accelerate repetitive marketing tasks
« Develop trial versions of websites or apps



Leave these responsibilities to experienced people:
« Brand strategy
« Logo design
« Visual identity development
« Customer relationships
« Photography of your products and services
« Final copy approval
« Print production
« Final production of websites or apps
« Legal review of advertising claims

The Future Belongs to Authentic Businesses

Artificial intelligence is changing marketing in much the same way com-
puters, spreadsheets, email, the internet, search engines, and social media
transformed previous generations of business. Companies that ignore Al
may find themselves at a competitive disadvantage.

However, businesses that rely too heavily on Al risk losing the very qualities
customers value most: authenticity, consistency, and trust.

The most successful organizations will not be those that use the most Al.
They will be those that use Al strategically—accelerating research, encour-
aging creativity, improving efficiency, and supporting their teams—while
ensuring that every customer interaction reflects genuine human care and
a consistent brand identity.

Al can make your marketing faster.

Only people can make your brand unforgettable.

Business Al Marketing
Health Check

Check the boxes your company is currently doing or has already addressed.

Your Al Checklist

1. Strategy & Business Goals

We are using Al to improve employee productivity, not simply
because it is popular.

Every Al tool being used has a measurable goal, such as time saved,
cost reduced, quality improved, or revenue increased.




We regularly evaluate whether Al is delivering meaningful business
value.

Al supports our overall business strategy rather than driving it.

2. Research & Business Intelligence
We use Al to research competitors.
We use Al to identify industry trends.
Al helps summarize customer feedback.
Al assists with keyword and SEO research.

Al organizes large amounts of business information into useful
insights.

Allimportant Al-based research is fact-checked before decisions
are made.

3. Marketing & Creativity
Al helps brainstorm campaign ideas.
Al assists with blog topics and content planning.
Al generates first-draft ideas, not final marketing pieces.
Al improves grammar and readability.
Every marketing asset is reviewed by a human before publication.

We have a responsible person maintaining our brand voice and
visuals.

4. Brand Consistency
We have written brand guidelines that are not Al-generated.

Our colors, fonts, logos, and messaging remain consistent.




Al-generated graphics are reviewed before use and remain con-
sistent with our brand.

Al is not creating multiple versions of our logo, colors, or fonts.
Marketing materials consistently represent our brand identity.

Human designers oversee important branding decisions.

5. Photography, Video & Voice
We primarily use authentic photos and videos of our business.

Al-generated imagery is used appropriately, such as for supporting
background graphics.

Al-generated videos are reviewed for accuracy.
Al-generated voices are clearly appropriate for their intended use.

We never impersonate real people with Al unless we have written
permission.

Customers would not be misled about what is Al-generated.

All photography and video of primary products or services are
authentic to our company.

6. Website Al Review

Al is used to speed up development, not replace planning or
security.

All Al-generated code is reviewed before deployment and is not
simply copied and pasted.

Security and customer personal information are protected.
Website content reflects our brand voice and business goals.

SEO and accessibility are reviewed by a knowledgeable team
member or marketing firm.




Al-generated content is reviewed by a human before going live.

Major website systems and design decisions remain human-led.

7. Customer Experience
Al helps us respond more quickly.
Customers can still reach a real person.
Al improves customer service without replacing relationships.
Important conversations are handled by employees.
Our communication still feels personal and authentic.

Al enhances trust rather than reducing it.

8. Sales

Al helps prepare research and proposals.

Al summarizes customer meetings and is acknowledged in
meetings.

Al identifies sales opportunities.
Sales representatives personalize Al-generated communications.

Customers know they are speaking with people and not software.

9. Internal Operations
Al summarizes meetings for quick review.
Al creates task lists and action items.
Al organizes internal documentation.

Al speeds up administrative work.




Employees have been trained on approved Al usage.
Al is saving measurable time each week.

Employees are not waiting on Al bots, repeatedly retrying prompts,
and losing valuable time.

10. Legal & Compliance
Al-generated advertising complies with advertising laws.
We verify every factual claim before publication.
Customer testimonials and reviews are never Al-generated.
We get permission to use a person’s likeness or voice.
Confidential customer information is protected.

Sensitive business information is not uploaded into public Al tools
without approval.

Al-generated content is reviewed for copyright concerns.

Human review is required before publishing important marketing
materials.

We stay informed about evolving federal and state Al regulations.

11. Human Oversight
Al assists our employees. It does not replace their judgment.

Final creative decisions and advertising designs are made by
people.

Final legal decisions are made by people.
Final customer decisions are made by people.

We understand Al sometimes generates incorrect information.




We have a process for verifying Al output.

Employees know when not to use Al.

Al Readiness Score

If your check marks fall within the following ranges, here is how we
assess your readiness:

90-100%
Your business has a well-thought-through marketing strategy. Al
is integrated thoughtfully while protecting your brand, customers,
and legal responsibilities.

75-89%
You are using Al, but you should strengthen internal governance,
branding, or review processes.

50-74%
Al is providing value, but implementation is inconsistent. Focus on

defining your company’s policies, employee training, and brand
standards.

Below 50%

Before expanding Al usage, establish clear objectives, approval
processes, and brand guidelines. Encourage employees to become
familiar with the places where they can appropriately utilize Al.




